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The idea

The acceleration of changes and the globalization of mar-
kets require new marketing strategies as well as a different
approach to the market. EDiS‘ basic idea is to create a
pool of cooperation for the examination, purchasing and
distributing of technical products.

EDIS

consists of a pool of European companies which, though
operating separately in their own countries, share their
know-how, specialisation, technical assistance and co-
operation. The aim is to offer the best standard products
and an accurate research: The global critical approach
plays a determinant role.
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EDiS partner

e A purchase power of more than 365
million EURO s

* More than 2600 well-skilled and mo- .
tivated employees - WLl -G

® From 10 companies pE—— P =

', Gumami und Kunatssatf

¢ |n 25 European countries

e Generating a whole turnover of
approximately 800 millions EURO

¢ With an average inventory volume of
113 millions EURO

e And more than 100.000 articles on
stock



